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The number of times your video was 
played to completion, or for at least 15
seconds.

Thruplay

43,128

The percentage of impressions where a click 
(all) occurred out of the total number of 
impressions

CTR (%)

2.86%

Post engagements are the total number of
actions that people take involving your 
ads on Facebook.

Post Engagement

99,258

The average number of times each person 
saw your ad

Frequency

4.29

Campaign Overview

Ad Demographics / Geographic Targeting

The number of times your ad has been 
viewed in facebook

Impressions

301K

Total amount spent on running advertisements 
on Facebook, Instagram, & Messenger Platforms

Spend

$ 3,498.97

GENDER PERFORMANCE

4,266
4,242

101

Female

Male

Unknown

The number of times users have clicked on 
the advertisement on facebook

Clicks

8,609

Total unique people to whom the ad has 
been displayed on facebook

Reach

70,281

The average cost per click from your ads

CPC (All)

$ 0.41

Clicks on links within the ad that led to 
advertiser-specified destinations, on or off 
Meta technologies

Link Clicks

5,629

AGE PERFORMANCE

3,341

1,764

1,274

1,074

933

223

65+

55-64

45-54

35-44

25-34

18-24
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Campaign Objective: Website Clicks

Impressions 49,803

Reach 23,132

Clicks 1,646

Link Clicks 1,241

Post Engagement 18,690

Thruplay 8,563

Frequency 2.15

CTR (%) 3.31%

CPC (All) $ 0.46

Spend $ 753.07

Impressions 50,937

Reach 26,542

Clicks 1,634

Link Clicks 1,231

Post Engagement 20,265

Thruplay 9,114

Frequency 1.92

CTR (%) 3.21%

CPC (All) $ 0.46

Spend $ 750.59

Impressions 69,910

Reach 34,958

Clicks 1,864

Link Clicks 916

Post Engagement 19,227

Thruplay 6,278

Frequency 2.00

CTR (%) 2.67%

CPC (All) $ 0.31

Spend $ 584.20

Impressions 51,901

Reach 24,681

Clicks 1,412

Link Clicks 874

Post Engagement 16,453

Thruplay 7,651

Frequency 2.10

CTR (%) 2.72%

CPC (All) $ 0.41

Spend $ 582.16

Impressions 42,933

Reach 18,911

Clicks 1,070

Link Clicks 697

Post Engagement 13,154

Thruplay 6,497

Frequency 2.27

CTR (%) 2.49%

CPC (All) $ 0.39

Spend $ 415.63

Impressions 35,888

Reach 16,795

Clicks 983

Link Clicks 670

Post Engagement 11,469

Thruplay 5,025

Frequency 2.14

CTR (%) 2.74%

CPC (All) $ 0.42

Spend $ 413.32
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ThruPlays: The number of times your video was 
played to completion or for at least 15 seconds.

Post Engagements: Post engagement includes 
actions that people take involving your ads while 
they're running. 

Here are some examples of actions that may count 
towards post engagement:

• Post shares
• Post reactions
• Post saves
• Post comments
• 3-second video plays
• Photo views
• Link clicks

CPR: Cost Per Result, The average cost per result 
from your ads

Frequency: The average number of times each 
person saw your ad.

Clicks: The number of times someone clicks on your 
Facebook ad. It could be a link to your website or an 
action you want the user to take (such as 
downloading an app).

Link clicks: The number of clicks on links within the 
ad that led to advertiser-specified destinations, on or 
off Meta technologies.

Spend: This refers to the amount of money you've 
spent on your Facebook ads during a given period of 
time, such as a day, week or month.

CPC: Cost Per Click, this is the cost you pay for each 
click on your ad. It's calculated by dividing the total 
cost of your ad campaign by the total number of 
clicks received.

Campaigns: This refers to a group of ads that share 
the same objective and budget. For example, you 
may have a campaign to promote a new product 
launch, with various ads targeted to different 
audiences.

Ad sets: These are groups of ads within a campaign 
that share the same audience targeting and budget. 
You may have multiple ad sets within a campaign, 
each targeting a different audience segment.

Region: This refers to the geographic location you 
are targeting with your ad campaign. You can target 
specific countries, regions, cities, or even zip codes, 
depending on your advertising goals.CPM: Cost Per Mille, also known as Cost Per 

Thousand, is the cost you pay for every thousand 
impressions your ad receives.

Reach: This is the number of unique users who have 
seen your ad at least once.

Ads: These are the individual ads that are displayed 
to users within your ad sets. Each ad will have its 
own creative, such as an image or video, and a call-
to-action (CTA) that prompts the user to take action.

Impressions: This is the number of times your ad was 
displayed on a user's screen. Even if the user didn't 
interact with the ad, it still counts as an impression.

CTR: Stands for Click-Through Rate, it's the ratio of 
clicks to impressions. It's calculated by dividing the 
number of clicks by the number of impressions, and 
then multiplying by 100 to get a percentage.
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